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July 2009
MEDIA RELEASE: LASER ‘PROUD SUPPORTER’ CAMPAIGN

Laser has introduced into its organisation initiatives that have both created an awareness of 2010 FIFA World Cup and also increased excitement of and anticipation for the event. The initiatives have been formulated to emphasise not only the enormity and spectacle of the event but more particularly the possibilities that the event provides for us as South Africans.

We have a strong view that if South Africa is to make the most of the ‘possibilities’, then it is an imperative that organisations such as ours (small and medium size business) proactively market the event internally whilst also overtly demonstrating our commitment to hosting the vent to other South Africans and South African corporates.


Critical to the success of these 2010 initiatives has been the interest and drive from Laser’s CEO (Philip Hayes) and Chairman (Michael Fuller). The process commenced in August 2008 and has now gathered a momentum of its own.

Conducted under the banner of Laser’s ‘Proud Supporters’ campaign, the initiatives include inter alia:

· Distribution of ‘countdown boards’ to all Laser’s offices

· 2010 Workshops and presentations with TV and soccer personality Gary Bailey

· Development and distribution of a DVD that has been shown to all of our 2 300 staff

· Application of ‘Proud Supporters’ decals onto vehicles, corporate wear, and marketing material

· Confederations Cup ticket competition

· Support for participation in FIFA’s volunteer programme

· International events introduced on a monthly basis including Football Friday, Fly the Flag and other activities.

The 2010 platform has enabled broad organisational development within Laser.  Specifically it has provided for a more collective and collaborative approach to important criteria such as corporate social responsibility, skills development and training. Emphasis has been placed on youth, football and team development. More recently Laser donated 10 000 soccer balls and some soccer kit to underprivileged school children through its participation in SuperSport’s Let’s Play a Million campaign and the DreamFields Foundation respectively.
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For more information about Laser’s Proud Supporters campaign, please contact:

Feroza Petersen

Group Communications and Marketing manager

The Laser Group

Web:   laser.co.za

Email:  ferozap@laserserv.co.za
Telephone: +27 21 659 4000

